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Dr. Ivan Dylko
Incoming Faculty Member  Featur e

The Communication 
Depar tment welcomes i ts 
newest Assistant Professor : Dr. 
Ivan Dylko. With a main 
interest in Poli tical 
Communication, Dr. Dylko 
completed his doctoral studies 
at The Ohio State Univer si ty in 
2011.

Dylko?s disser tation at Ohio State examined the 
poli tical and psychological effects of user -generated 
poli tical content.  His cur rent r esearch simi lar ly 
examines how  internet-based communication 
technologies affect pol i tical par ticipation, speci f ical ly 
by analyzing how  the personalized and selective 
nature of social media can create poli tical atti tude 
polar ization by increasing exposure to posts simi lar  
to their  ow n view points whi le f i l ter ing out posts that 
are disl ike them. Dr. Dylko w i l l  off icial ly join the 
depar tment in the Fall  2015 semester, and w i l l  be 
teaching COM 450, Poli tical Communication. 

Video Gam e Study 
Violent game play 

may lead to increased 
moral sensi tivi ty
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Why UB?
Univer si t y at  Buf falo's Ident i t y 
and Br and St r ategy In i t i at ive

Continued on page 2...

With higher education 
currently undergoing 
significant societal 
changes and shifts in 
funding priorities, there 
is more pressure than 
ever for universities to 
differentiate themselves 
from their competitors 
and bring in the best faculty and top students.  This competition 
forces UB to consider the important question: What can UB offer 
that sets them apart from other schools? 

In any public research institution like UB, there tends to be a lower 
sense of community and a greater disconnect between the many 
different schools and departments within such a large university 
that has so much going on.  To tackle this issue, University 
Communications is currently in the process of implementing a

Resear ch Fel l owship  
awarded for  Dr. Helen 

Wang's work w ith 
BREAKAWAY game
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Ebola " Outbr eak "  
Research grant 

sur veys public r isk 
per ceptions of Ebola
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Dr. Ashley Anker
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Alum ni  Pr of i l e
Geor ges Khalil

Georges Khalil is a recent doctoral 
graduate from the Communication 
department.  Georges also holds a 
BS in Biology/Chemistry from the 
University of Cincinnati, as well as 
a Master of Public Health in Health 
Communication from the 
University of Southern California. 

Georges's dissertation focused on 
a study that examined the emotional experiences and 
effectiveness of a website-based intervention for 
preventing smoking among adolescents.  Based on the 
success of this study, Georges was awarded a Cancer 
Prevention Research Training Pre-Doctoral Fellowship 
from the National Cancer Institute, in conjunction with 
the MD Anderson Cancer Center in Houston, Texas. 

Currently, Georges is a full-time research fellow in 
Cancer Prevention at the MD Anderson Cancer Center 
working on designing and pilot testing a video 
game-based intervention for stress management among 
former smoking cancer patients. 

"These advancements in my car eer  would not 
have been possible without the gr eat r esour ces 
at the Depar tment of Communication and the 
amazing suppor t of my Disser tation Chair  Dr . 

Helen Wang, Depar tment Chair  Dr . Thomas 
Feeley, and Disser tation Committee, including 

Dr. Mar k Fr ank and Dr. Lance Rintamaki."

Continued fr om cover  page...

nine-month long project to develop a new identity and brand 
strategy initiative for UB. 

?We need to define UB?s strategic identity: who we are, what 
we do, and why it matters.? says Nancy Paton, Vice President 
of Communications at UB.  

The project was launched in January of this year after a 
contract for collaboration was officially awarded to Ologie 
Marketing and Marshall Strategy, who have successfully 
worked with branding and marketing some of the leading 
research and medical schools across the nation, such as 
University of Notre Dame, Kent State University, and Ohio 
State University.  

The first phase of the four-phase initiative, referred to as the 
?discovery phase,? focused on data collection and 
understanding how UB is currently perceived by its 
competitors, external stakeholders, and members of the UB 
community itself.  To accomplish this, the university sent out 
a mass survey and conducted focus group interviews from 
alumni, faculty, staff, and current students.  The participants 
were asked how they identify with UB, what they believe the 
university's current strengths are, their opinions of what UB 
needs to focus on and improve in the future, and other 
similar questions.  

Currently underway, phase two is dedicated to analyzing the 
survey responses and researching current marketing 
techniques that could potentially be effective in 
communicating the new brand.  After the analysis, phase 
three will include market testing, refining, and re-testing.  
The initiative will continue through October, at which time 
UB will complete the initiative with phase four, the official 
announcement and implementation of the new identity and 
brand strategy through its various communication channels, 

including UB's social media and a brand new website created 
specifically for the project.  

?For UB, this initiative is a chance to come together and identify 
core ideas and principles that drive our diverse departments, 
schools, colleges, and initiatives,? Paton explains.  ?It?s a chance 
to tell our story better, to explain to the world who we are.?

The end goal of the project is to clearly define UB?s purpose as 
an institution, and effectively promote to the nation its unique 
value and experience not only within the SUNY school system 
and the Western New York community, but within the entire 
higher education marketplace as well.  To learn more about the 
initiative, visit www.buf falo.edu/brand. 

" I t 's a chance to tel l  our 
story better, to ex plain to the 

w orld w ho w e are."
-Nancy Paton, Vice President of Communications
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BREAKAWAY: Preventing Violence Against Women & Gir ls
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In December  2014, Dr. Helen Wang was awarded the UB Civic 
Engagement and Public Policy Research Dissemination 
Fellowship for  her  col laboration w ith Champlain College?s 
Emergent Media Center  and the United Nations? Development 
Programme on introducing an educational game called 
BREAKAWAY. The Fellowship Program helps encourage 
community based research by UB faculty members by awarding 
up to $5,000 towards uti l izing the r esearch f indings to make a 
di f ference in society. 

BREAKAWAY is an educational soccer  video game created by 
students w ithin Champlain College?s Emergent Media Center  
w ith the intention of helping to r educe negative atti tudes 
towards women and gir ls in areas w ith higher  r ates of prejudice 
and violence.  As ear ly inter vention is crucial to combating 
prejudice, the game is designed speci f ical ly for  boys r anging 
from 7-18 years old.  The stor y l ine of the game is based off  of 
r eal-wor ld si tuations of violence against women, such as 
abduction and human tr aff icking.  These issues are addressed by 
having the players combat the gender  inequali ties w ith solutions 
ar ising from spor tsmanship and teamwork. Dr. Wang par tnered w ith Ann DeMar le, President of the BREAKAWAY 

Ini tiative, and led the f i r st r esearch evaluation of the game w ithin 
youth camps. Overal l , the r esearchers found that the game had a 
great impact on the par ticipants: they showed an increased 
awareness of violence, r epor ted posi tive atti tudes and behavior  
changes, and demonstrated that the game, when pair ed w ith group 
discussions, was helpful in addressing these social issues.  
BREAKAWAY made i ts debut in youth camps in El Salvador  in 
November  2013, and has r eached more than 180 countr ies since 
then. To view  and play the game, visi t w w w.br eakawaygam e.com

Associate Professor  
Dr . Fr ank  Tutzauer  and 

Assistant Professor  Dr . Helen 
Wang r ecently created a new  

undergraduate course enti tled 
"Social Network Analysis" that was 

recently offered in UB's 
Singapore Program in the 

Spr ing 2015 semester. 

Associate Professor  Dr . Michael  Stefanone and Assistant Professor  Dr . 
Helen Wang co-authored an ar ticle w ith Dr. Vincent Chua enti tled: 
"Social Ties, Communication Channels, and Personal Well-Being: A 
Study of the Networked Lives of College Students in Singapore," to be 
published in the upcoming American Behavioral Scientist special issue 
on Social Networks and Social Capital in East and Southeast Asia.

Associate Professor  Dr . 
Gr egor y Sax ton   r eceived the 
award for  Best Paper  
presented at the Association 
for  Research on Nonprofi t 
Organizations and Voluntar y 
Action (ARNOVA) Conference 
in 2014 for  his paper, 
"Speaking and Being Heard: 
How  Advocacy Organizations 
Gain Attention in the Social 
Media Wor ld," w r i tten w ith 
co-author  Chao Guo from the 
Univer si ty of Pennsylvania.

Professor  Dr . 
Junhao Hong 
r eceived a 
prestigious 
Korean Studies 
Fellowship in 
2014, which was 
awarded by the 
Academy of 
Korean Studies 
in Korea. He was 

selected as one of the six 2014 Korean 
Studies Fellows in the United States to 
visi t South Korea to conduct r esearch and 
academic exchanges w ith scholar s in 
South Korea.

Assistant Professor  Dr . Melan ie Gr een  r ecently presented at an 
international Media Psychology workshop that focused on nar rative 

tr anspor tation, held at the Univer si ty of Haifa, Isreal.  

Fast Facts: 
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UB SIM:
Singapore Insti tute 

of Management

This past May, the Communication 
Department celebrated the 10-year 
anniversary of its presence on the 
Singapore campus in the Singapore 
Institute of Management.  

In May 2005, the Singapore campus 
had its first intake of students in the 
Bachelor of Arts in Communication 
program in conjunction with UB?s 
College of Arts and Sciences.  Ten 
years later, there are approximately 
350 accepted Communication majors 
studying in Singapore that will 
receive a University at Buffalo 
Bachelor?s Degree, just like all of the 
students that graduate in the U.S. 

?I  was an 
aver age student  
befor e enter ing 
UB.  The 
Singapor e 
pr ogr am  
nur tur ed my 
inter est  i n  the 
f i eld of  

Com m unicat i on and al l owed m e 
to exer ci se my cr eat iv i t y.  Over  
my t im e as an under gr aduate, the 
encour agem ent  f r om  pr ofessor s 
to voi ce my opin ions and engage 
in  act ive l ear n ing helped to boost  
my conf idence and w iden my 
hor i zon.? 

-Zed Ngoh, Class of 2011 Valedictorian

Can Video Gam es Have an 
Im pact  on Mor al i t y?

After realizing he felt guilty for virtually 
murdering innocent civilians in a violent 
first-person shooter video game, 
Assistant Professor Dr. Matthew Grizzard 
wanted to know if other gamers feel this 
guilt, and if it has an impact on the way 
that the players behave and consider 
ideas of morality in the real world. So, in 
2014 Dr. Grizzard, along with researchers 
at the University of Texas, Austin and 

Michigan State University, conducted a study entitled ?Being Bad in A Video Game Can 
Make Us More Morally Sensitive.? The study received some major publicity; it was not only 
featured as one of UB?s Most Interesting Discoveries of 2014, but was also recognized 
nationally this past April on the science documentary television series ?Through The 
Wormhole,? hosted by Morgan Freeman. 

In the study, a group of participants played a violent first-person shooter video game in 
which their character was required to commit blatant terrorist crimes. Afterward, 
participants were asked to complete a questionnaire to measure the level of guilt that 
they felt upon completing the game. ?We wanted to see if this guilt that was elicited from 
virtual environments could cause people to think more about real-world morality, and 
could actually increase their moral sensitivity to real-world issues,? Dr. Grizzard explains.    

" We wanted to see i f  
t h i s gu i l t  cou ld m ake 

people th ink  m or e 
about  r eal-wor ld 

m or al i t y."
Contrary to the popular view that violent video games cause aggressive and violent 
behavior, the study?s results showed that more often than not, the players actually 
felt more guilty after playing these games.  The researchers believe that this is 
because in committing these crimes, the players violate their own personal sense of 
morality, and in turn, have an increased moral sensitivity and a greater 
consideration for what it means to be ?moral? in the real world.  ?I think that?s the 
real power of video games,? Dr. Grizzard elaborates.  

?You can think of them as kind of moral sandboxes, as areas where we can explore 
different aspects of morality, or even take viewpoints that are opposed to our very 
core of morality.?  

Dr. Grizzard?s research was published in Journal of Communication in 2014, and was 
featured on Season 6 Episode 1 of Through the Wormhole on the Science Channel in 
April 2015.  To view the episode, visit www.sciencechannel.com. 

Dr. Grizzard on Through the Wormhole
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Although the Center  for  Disease Control and Prevention has not r epor ted any r ecent cases of Ebola in the US, a poll  
r eleased by the Har vard School of Public Health depicts that 39% of US adults are concerned that there w i l l  be a large 
outbreak in the US, and 26% are concerned that they or  someone in their  immediate fami ly may contract the disease 
over  the next year.  Interestingly, according to a r ecent Gallup poll , Ebola is r anked as one of Amer icans top three 
health concerns, ahead of both obesi ty and cancer.  Whi le this strong fear  has the potential to posi tively impact the 
public by helping to provoke healthier  l i festyle choices, i t can also easi ly lead to i r r ational behavior  and a r apid 
spread of misinformation.   

Backed by an $84,000 Rapid Response Research Grant from the National Science Foundation, 
Assistant Professor  Dr. Janet Yang is cur rently leading a new  study w ith intent to sur vey the 
public to uncover  what factor s are r elated to the public?s perception of r isk, and in turn, how  
these perceptions inf luence common r isk communication behavior s that fol low  them, such 
as information seeking, processing, and shar ing.   

Dr. Yang contends that mental processes speci f ical ly r elated to the concept of psychological 
distance heavi ly inf luence r isk per ceptions.  ?One of the r easons people are paying attention 
to the outbreak is because of how  close and fr ightening i t appears,? she explains.  ?The 
public?s perception of r isk comes from a r eduction in psychological distance.  When we 
didn?t have any confi rmed cases, people were less concerned that they themselves would be 
affected.?  

The f indings from this project w i l l  ser ve to help r evise health communication campaigns that inform the public w ith 
r isk information, helping to improve both present and future communication of large-scale health r isks to the public.  

Dr. Janet Yang

Surveying Public Risk Percept ions of  Ebola

Senior Spotl ight: 
Kr istin 

Beaudoin

What  would you say i n f l uenced you to sw i tch 
your  m ajor  to Com m unicat i on? 

I  sw itched to the Communication major  because I love 
engaging w ith other s.  I  was good at Engineer ing, but I  was 
more social, and the major  didn?t seem to f i t w i th my 
personali ty.

What  was your  m ost  i n f l uent ial  ex per ience 
w i th in  your  t im e as a Com m unicat i on 
student?

My most inf luential exper ience was being president of 
PRSSA and working w ith the Solar  Decathlon team.  I  was 
able to help other  Communication students get involved!

I s ther e a cer tain  facu l t y m em ber  that  you 
gr ew  close to w i th in  the Com m unicat i on 
Depar tm ent?

I  grew  close to Dr. Rintamaki.  He was our  advisor  for  
PRSSA, I have taken two classes w ith him, he brought the 
Solar  Decathlon team to my attention, and I worked w ith 
him on an independent study for  compi l ing and edi ting 
videos for  the Sexual Communication course.  He has been 
an amazing help and ver y inspir ing in my journey to 
graduate school.

Kr istin Beaudoin, a r ecent graduate of the 
undergraduate program, or iginal ly spent two 
years as a Biomedical Engineer ing major, but 
sw itched her  major  to Communication, and 
completed the enti r e major  in two semester s, 
earning her  Bachelor?s degree w ithin three 
years of study. 

 In addition to graduating a year  ear ly, Kr istin 
was w idely involved on campus dur ing her  
time at UB.  Kr istin ser ved as President of UB?s 
chapter  of The Public Relations Student Society 
of Amer ica, ser ved as a member  of The 
National Society of Collegiate Scholar s and The 
Amer ican Marketing Association, worked as an 
Account Manager  in the Adver tising 
Depar tment of UB?s newspaper  The Spectrum, 
choreographed for  Impulse Dance Force, an 
undergraduate dance club, and studied abroad 
in Italy and Greece.  

Next, Kr istin?s plans include pursuing a 
Master?s degree in Business Analytics from 
Amer ican Univer si ty.

We welcome you to contact us with feedback 
and/or stories for future editions:


